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Indicator 18: Number of people reached by HIV testing educational information provided by 
CBOs

Description
• Total estimated number of people reached by HIV testing educational 

information provided by CBOs.

Significance 
• Social marketing interventions and mass media campaigns have show to 

be effective in programming HIV testing (Vidanapathirana, et al., 2006; 
Wei, et al., 2013). 

Data source • CBO administrative data

Possible 
disaggregation 

• Target populations for HIV testing information

• Medium through which educational information is provided (e.g. mass 

media campaign, informational brochures, workshops, etc.)

Limitations • Challenges related to tracking reach of educational information 
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Click here to download a 
comprehensive list of indicators in 

the Indicators Technical Report. 

http://pacificaidsnetwork.org/wp-content/uploads/2016/07/Final-technical-report-Shared-Measures-for-CBOs.pdf
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